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INFORMATION DISSEMINATION

1569 Brochures 4330 flyers 1651 promotional 86 Posters Lockboxes &
incentives deactivation units

MNewspapers were used most often during the 2018/19
" grant year
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= Community Event = Preseptations = Meetings billboard newspaper television

Engaged the public more through community events

15 prevention trainings were attended by 520 people

VOLUNTEER TIME IS A VALUABLE RESOURCE

generated the most volunteer
Volunteer Time generated the most Match than other resources time for Match during the 2018/ 19 grant

during the 2018/ 19 grant year year.
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Meeting Training

REACHED A WIDER AUDIENCE

14914 Twitter 249 Instagram 11,716 Facebook 2433 people 665 podcast
Impressions Impressions views reached through listens

the website

COLLABORATION ACHIEVED A COLLECTIVE IMPACT

The greatest number of partner agencies in the 2018/19 grant year was

within the Law Enforcement Sector was the strategy used most often during the

2018/19 grant year
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Mission: Better Brodhead engages and supports the community to reduce bullying,
o violence, and youth substance use.

/72 youth involved in Q

prevention activities Safe CLUB

STUDENTS ADVOCATING FOR EQUALITY
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Vision: A Community where everyone is valued and safe




